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DR. BABASAHEB AMBEDKAR MARATHWADA UNIVERSITY
CIRCULAR NO.SU/ Com /C.B.C.& G.S./P.G. Syll./02/2018

o ez ]

It is hereby informed to all concerned that, the syllabi prepared by
the Board of Studies & recommended by the Dean, Faulty of Commerce

& Management the Academic Council at its meeting held on 30 June

& 02 July 2018 has decided that to adopt the Choice Based Credit

and Grading System which are already run in University Campus
from the Academic Year 2011-12 to 2018-2019 & onwards that the
same Curriculum should be implement to the affiliated colleges at
Post Graduate level from the academic Year 2018-2019 Under the

Faculty of Commerce & Management.

Sr. No. | Name of the Course Semester
1] M.Com. I&II
2] M. Phil Annual

This is effective from the Academic Year 2018-2019 & onwards as
appended herewith.

All concerned are requested to note the contents of this circular and
bring the notice to the students, teachers and staff for their information
and necessary action.

University Campus, * 2
Aurangabad-431 004. * /?” o
REF.NO. SU/ COMMERCE/2018-19 * Pro. Vice-Chancellor.
legoF -l17ge7 & 4
Date:- 19-07-2018. Lk L
* % %k K %
*

Copy forwarded with compliments to :-
1] The Principals, affiliated concerned Colleges,
Dr. Babasaheb Ambedkar Marathwada University.
2] The Director, University Network & Information Centre, UNIC, with a
request to upload this Circular on University Website.
Copy to :-
1] The Director, Board of Examination & Evaluation,
2] The Section Officer, [ M.Com. Unit ] Examination Branch,
3] The Section officer, [Eligibility Unit],
4] The Programmer [Computer Unit-1] Examinations,
5] The Programmer [Computer Unit-2] Examinations,
6] The In-charge, [E-Suvidha Kendra], Rajarshi Shahu Maharaj Pariksha
Bhavan, Dr. Babasaheb Ambekar Marathwada University.
7] The Public Relation Officer,
8] The Record Keeper.
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Curriculum of M.com.IsT YEAR

under Choice Based Credit & Grading System

SEMESTER FIRST & SECOND

RUN AT COLLEGE LEVEL

[ Effective from the Academic Year 2018-19 & onwards ]
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DR.BABASAHEB AMBEDKARM ARATHWDA
UNIVERSITY, AURANGABAD

Curriculum under Choice Based Credit & Grading System

M.Com. I & Il Year

Semester — 1 to 1l

Run at college level from the

Academic Year 2018-19 & onwards

/o
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M.COM. FIRST SEMESTER

SURBIECT: MODERN MANAGENMENT PRACTICES

COURSE CODE: COM - No. ol Credits: 4 Semester: 17

Subjeet Title: Modern Management Practives. Narks SO0 100

Course Objectives: To learn managerial qualities and practices, Tocnhance thedeorston—raking
abilities of students.

Unit Course Content  Periods
I Management Coneepts. Faaluation of Management Thoughts, Approaches 1o or - [
wehools of management thoughts, Role of management im alobalized world.
Current trends of management and its growing signilicance.
[ 2 Functions of management  Planning, Organizing. Controlling. Co-ordination. I3
Directing. Stalling. Centralization and Decentralization ol authority. Decision

making.

3 Mativation  Delinition. Nature. Tmportanee. Fypes managerial approaches 0 5
! motivation. Theories ol motivation: Maslows  need hicrarchy.  Herzbergs
motivation Hygine theory. Fquity theory. MeCellands needs theory,
Requirements ol a sound motivational system. motivational pattern in Indian
organizations.
I Leadership. Organizational  conflict [ eadership  detinition, lmpn!'t:lncc. 3

approaches or theories of leadership. Irait theory. Charismatic leadership theory.
Leadership sivles in Indian orsanizations
w Organizational conflicts: Functional and - dystunctional aspects off conflicts.
Sources. Interpersonal contlict. Intergroup conllict. Contlict management.
: Suggested Readings:
1 SherlekarManagement Value Oriented Holistic Approach™. Himalaya Publishing 2007.
o0 1, Ramasamy “Principles of Management | limalaya Publishing House 2009
3G Sudha ~Management Coneepts and Organizational Behavior™ RBSA Publishers 2005,
I Stephen Robbins ~Organizational Behay ior = Preatice hall of India 2006,
Additional Readings:

I Terrs George “Principles ol management”




Master file -5-

M.COM. FIRST SEMESTER

SUBJECT: MANAGERIAL ECC INOMICS

COURSE CODI: COM- No of Credits: 4 Semester: |

Suhjeet Tite: Managerial Feanomies Mapks 80420 = 100

Course Objeetives: Update the subjectEnowledge amonz e sturemts at corportelerebandolis use in

cconomie development of nation.

Unit ‘ Course content ! Periods \

L1 Nature and scope ol managerial ceonomics: Ohjectives ol a firm. ceanomic theor \ 15 :

‘ : and managerial theory. fundamental ceonomics coneepl. importance ol managerial | i

| ceonomics.  ineremental  principles. Opportunity — costs principles.  Discounting |

| ‘ principles. Fgui-marginal principles. ‘ ‘
> Demand analysis anddemand forecasting individual and marketing  demand. 15 l

Functions. law of demand. determinants of demand. clasticits ol demand . and it ‘ }
importance. price clasticity. income clasticity and its use in decision making. ' g
| Demand Forecasting: Introduction. Meaning and  Forecasting. evel ol Demand
Forceasting. Criteria for Good  Demand Forecasting. Methods or Techniques ol

| Demand Forecasting. Surves Methods. Statistical Methods. Demand Forecasting for a |
New Products ‘

\
[ Production analvsis and business eyele production function. production with one or |

"y
0]

| “ o variable inputs. stages ol praduction cconomics of scale. estimation of production |
‘ E

| s . i . . . . |
| function. cost theory and estimation. faw otreturn to seale. cost ol production . | \

‘ | Business evele: Nature and phases of business evele. theories ol business caeles.

Measures 1o control business exeles. Inlation. types and effeets ol infTation.

|
I . . ey W a . . . vy 1 =
[ r Price determination under difterent market conditions:  Characteristies ol dilferent \ I3

markel structure perfeet competition. monopolistic competition. oligopoly and |

1 - monopoly.
| | |
- Reference books:

i I - Adhikary. M. Business Eeonomic. New Delhi. Exeel Books 2000.

5 Buamol. W.I. Fconomic theory and operations analvsis 3" ed.. New Delhi. prentice Lall

inc.. 1996,
3. Chopra. 0.2, Managerial Feonomies. New Delhi Tata MeGraw THIETO8S,

| Keat. Paul G, & Philips K.Y Young, Managerial Feonomies. prentice Hall, New Jersey 1996.
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5. Koutsovinanns. A Modern Micro Feononnies. New York, Macmillan, 1991,

6. Milgron. P. And Roberts 1. Lconomics. Oreanization and Management. Iinglesood ClITS. New
Jerseyv. prentice Hall 1992,

7. Joel Dean “Managerial Feonomies™ prentice Hall.
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- M. Com — | (Semester-1)

SUBJECT: CORPORATE FINANCIAL ACCOUNTING

COURSE CODE: COM No. of Credits: 4 Semester: Ist
Subject Title: Corporate Financial Accounting Marks 8020 100

Course Objective: The objective ol this coursc is [0 fearn e ISSucs and Practiees e T

’ Accounting.
Unit Course Content | Periods

I

Accounting Standards: (Theory): Meaning and definition of Accounting. ' I

| Accounting Convention. Accounting Principles. Delinition of Accounting Standard. \

‘ g ; . |
Indian Accounting Standards - i [

|

\

AS 1= Disclosure of Accounting Policies

. [ AS 3= Cash Flow Statements [ I
T AS 20- Larnings per Share |
| } AS 21- Consolidated Financial Statements ' “
: International Accounting Standard - “ |
LIAS | - Presentation of Financial Statements | ‘
| . IAS 7 - Statement o Cash Flows
| [ TAS 33 - Farnings per Share \ !
: 2 Financial Accounting of Companies:(Theory and Numeric) - Meaning ;mdi 5 4“
| detinition ol Financial Statement. Preparation of Financial Statements ol the
companies  (Manutacturing, Lrading & P& Al Pl Appropriation A ;1mi| '
‘ Balance Sheet). Meaning ol Analysis and [nterpretation ol Financial Statements ‘
L3 I\-':llunlinn of Goodwill and Shares: (Numerie) - Coneept ol Valuation in“ 15 l
- | Companies. Valuation of Shares- Methods of valuation o shares- 1) Net Asserts | \
| Mcthod. %) Farning Yield Method. 3) Retur on ¢ apital Method. 1) Price/Tarming | |
1 [ Method and Fair Value Method. | |
‘ ‘ Valuation of Goodwill - Methods of valuing Goodwill -1 Number of Yc:n‘xi‘ ‘|
! | purchase ol average prolits method. ) Capitalization method. 3) Annuity method. 4) ‘1 "
- ‘ | Super profits method. { “
1 " Holding Company Account: (Numerie) - Meaning and deliniion ol l](\l(lill\:‘_t 15 |
- | Company. Cost ol Control, Capital Profit. Minority Interest, Calealation ol Goodwill | \

[or Capital reserve Consolidated Balianee sheet ol Holding: Company with One |
- Subsidiany Company and with two Subsidiary Company |
\




Master file

REFFERENCE BOOKS:

[ Advanced Accountaneys - DrArulanandan and Prol. Raman

1

Advanced Accountaney - Shuklaand Grewal

3. Advanced Accountaney - SN Maheshwary

4. Corporate Accounting = Dro SN maheshwari

5 Advanced Financial Accounting - Gupta R T
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M. Com — | (Semester-1)

SUBJECT: BUSINESS ENVIRONMENT (FLECTIVE)

COURSE CODIE: COM No. of Credits:4 Semester: st

Subjeet Title: Business Fnvironment (Flective) Marks 8020 100

Course Objective: This course develops ability 1o Tnderaand The concepTal Tramework ot - tisfress

: covironment and its application i decision IRISIUSEUNG S ST UL

| o | . . . |
| Unit | Course Content CPeriods

5 = A 5 = = 5 — - l
Introduction:  Mcaning and delinition ol Business lnvironment,  Coneept ol | |

n)

Business Environment, Significance and Nature of Business Fnvironment, Flement | ‘

of business environment- nternal and Fsternal: Changinge dimensions of business | i

cnvironment. Technigues ol environmental seanning and monitoring.

| & i Feonomic environment of business: Signilicance and clements ol ceconomic 15 ‘
\ | cnvironment. rconomic system and business environment, Govt, Policies- Industrial ‘|
| Policy. Fiscal Policy. Monctary Policy. EXIM Policy. Public sector and ceonomic l‘ |
| development. |

3 " political and legal environment of business: | lements of Political Environment. 15
| government and business. changing dimensions of legal environment in India. i |
‘ MRITP At FEMA  and licensing policy. consumer protection Act. Social | \
responsibility of business.
i, iH()L‘inl—(‘ll‘llll';ll Environment: Tlements of Soci-eulural Foviconment. .\‘uci:xll} 15 ‘
| | institutions and systems. Social values and attitudes. Social eroups- middle class. i ‘
| | Dualism in Indian socicty and problems of uneven distribution, Fmerging ruruII} \
: ‘L sector in India. } i
“ 3 International and  Technological  Environment: Multinational — Corporations. i IS |
‘_ | FForeign Collaborations and Indian business. Non-resident Indians and corporate ‘
} soctor. international cconomic  institutions- WTO. World Bank. International | =
|

Monctars Fund and their importanee o India. Forcien Trade Policies. Technological |
| environment ol India. Policy on Rescarch and Development 1

‘ .
References:
I. Aswathappa K. Fegal Favironment ol Business. Himalava Publication. New Delhi.

‘
<

7 Ghosh Biswanath= I-conomic nvironment ol business. Vikas Publication. New Delhi,

3 Adhikari M= Fconomic Faviroment ol Business . Sultan Chand and Sons . New Delhi.
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Lo Ramasway V.S : - ;
YVascand Nama Kumari Strategic Planning for corportate suicess. Macemillan.
New Delhi,

S Sengupta NoK R o , B v a
suple - Government and Business mindia. Vikas publications. New Delhi.
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M. Com — I (Semester-1) (Elective)

SUBJECT: STATISTICAL ANALYSIS

COURSE CODFEF: COM No. of Credits:4 Semesters Ist

Subject Title: Statistical A nalysis Marks 80420 100

Course Objective: To acquaint students with statistical technigues use Tor taking managerial qecision. 1o

3 acquire skills required for Stanstical analvsis ToT rescarcv and Survess:

- Unit ' Course Content Periods ‘

- C 1 Time Series Analysis - Meaning. Components ol a time series- General Trend. | I3 |
| Seasonal Fluetuations. Cyelical Fluetuations. Trregular Variations. ( Fheory) ‘ i

\ | \

? | Moving Average and east Squares methods of Measurement ol Trend (Numeric) ‘ ‘

‘ s l Statistical Quality Control: (Theory and Numerie) - Statistical control off ‘ i 3

‘ i

\

Cquality: causes of Variations in quality: OQuality control charts: Purpose and logic
| |

ol their constructions. (Theoryy Contral charts Tor variables- Mean () Charts and | ‘
: |

‘ | Range (R) Charts. € hoice betweenX and RCharts, (Numeric) | }

. 3 : Hypothesis Testing @ (Theory and Numeric) - htroduction and Meaning ol | A |
f ‘ [ypothesis. Types ol Ty pothesis- Null and Alternative [ 1y pothesis. Procedure ul'} }

' | Livpothesis testing. (Lesting o means when population standard - deviation i | }
known or Not known) Measuring the power ol a Iy pothesis Lm‘lr--!I_\pulha:ni.s1 '

qesting Tor difference hetween Mean. Two sample tests-Testing of LIiI'I'crch\.'; 1

I ‘ between means and proportions with large and small samples. Limitations of the i }

| Hypothesis. | |

I |
Lo chi-Square And Analysis OF Varianee(Theory and Numeric) - Meaning of Chi | l ;

Square. Chi Square probability curve. Degree ol freedom. Signilicance ol testing.

[ use ol Chio Square 1esk Steps Lu\.ul\ml in applying Chissquare test. Analysis ol
i Varianee (ANOVA)  Meaning. Technique - Direct Method. Short cut Method and i “
*coding method One Way Classification and Two way Classilication 1 i
IRcl'crun‘cc Books:

(. Statistics M C Shuklaand S SGulshan

2, Quantitative Lechniques in Business Pr. AL B Rao

3 An Introduction o Statistical Method — C. 3. Gupta. Vijay Gupta

4. Statisties for Management - Levin | Richard and Rubin S David

5. Complete business statistics - Amir D. Aczel. JavavelSounderpandian

6. Business Statistics: Contemporary Decision Making- ken Black
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7. Advanced Statistics - Poonia. Virender

8 Statistics Tor Business & Leonomics - Harper Collins,




Master file _13-

M. Com — I (Semester-11) (Flective)

D-Commerce

Credit 04

NMarks 807200 100

Course Objeetive: To make aware students about recent changes taken place in Tndian Tinancral
Svstem-about digitalization. Fhe studentas il he able to use appropriate technologics and tools for

P-commercee.

Unit Course Content C Periods |

| Digital Commeree Definition. Meanine and Coneept ol D-commerce, ‘ 15 |

Need and Scope of Digitalization Concept ol E-commeree. Dilference ' \

between L-commerce and D-commerce Merits and Demerits ol - \ |

Commercee

| 2 ‘ Changing Seenario of Trade and Business: Cashless Feonomy = Digital |‘ 5
Commerce Cyele, Digital Business  Gartner’s SEX steps 1o build a ‘
: success(ul business, Digital Marketing Meaning and Channels of Digital |
I Marketing JUse ol Social Media in D-commerce ! i
|
| |
| 3 Platform for Digitization:- Meaning of Divitization and Digitalization 15 ‘
} I DilTerence between Digitization-Digitalization and Iranstormation . | I
‘ .
‘ | Process of Digitalization . Role of Digitization in Commeree. Trade and i |
| Business . Trends in Digitization in India.'mployment Gieneration through 1, |
} | digitization \ ‘
| |

h Application of Electronic Devices in D-commerce : Mcaning and types of IS |

Flectronic devices used in D-commerce ,Do's and Don’ts of using applications and | ‘
|

|

|

website Sceurity measures in use ol applications and websites [Cyber Sceurity and |
3 ‘ |

Cyvber Crime Cyber Linvs |
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Referenee Books:

- Basics of Digitization

o -business Fundamental

P RL) \g £
P Ao i 4 R L

| Lt —
—HH

- 14 -

K. Sanjeey

S, K. Bansal

Meabe in Indin 1 C Dhingra
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M.COM. SECOND SEMESTER

SUBJECT: ORGANISATIONAL BEHEVIOUR AND WORK CULTURL,

COURSE CODE: COM - No. of Credits: 4 Semester: 2™

Subjeet Title: Organizational Behavior and Work Culture. " Marks 80120 100

Course Objectives: To enhanee behay ior at work place and work culture.

# i Unit Course Content “—Periods

: | Organizational Behavior — Coneepts Fyaluation and Historical development of | IS
Oreanizational - Behavior, Characteristies.  Nature — clements. Goals — off
Organizational Behavior,
Relationship between Management and ¢ yraanizational Behavior,

! I'mergence and ethical perspective.

Lo personaliy and Antitude Source of personality - dilferences. Personality | |5
strueture. Personaline and behavior sell” Fsteem. Work attitude and behavior
Fihics. Types of management ethies,

[ 3 Motivation in the work setting  Core phases ol the process. Motivational - 15
challenges.  Achicvement —and - process. Motivational — maodels.  (Fquity.

- I xpectaney ).

| Motivating performance — Goal setiing and Reward systems — Madel ol Goal

| setting and pertormance resard systems inhigh performance work systen.

t 4

l. Work Culture  Types ol corporate cultures. Performance and Organizational I

Culture. Work stress. nature. sources. effects ol stress. personality and stress.
i stress management.,
I Suggested Readings:
1. Stephen Rabhins “Organizational Behay ior Prentice hall of India 2005,
O lelivicee! Slocum Woodman “Organizational Behavior South- Western Thomas learning 2001
3 (LS, SudhaeManagement coneepts and Organizational Behavior™ RBSA Publishers Jaipur 2003,
I Sherlekar “Management Value Oriented Tolistic Approach™. Himalaya Publishing 2007,
Additional Readings:

1 Terry George “Principles of management”.
Y B g
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M.COM. SECOND SEMESTER

SUBJECT: ADVANCED COST ACCOUNTING

COURSE CODE: COM - No. of Credits: 4 Semester; 2™

PR
==t

e Advaneed-Cost \ccounting

Marks 80420 - 100

Course Objectives: To provide theoretical as well as practical knowledge of cost accounting for

the enhancement of the skills of the students,
Unit Course Content :
1. Nature and Scope of Cost Accounting (Theory and Numerie) - Meaning, \
natire. need. scope and objectives ol cost accounting. Difference between
Financial Accounting and Cost Accounting. 1lements of Cost Classification
ol Cost. Cost Unit and Cost Centre, Preparation of Cost Sheet. (Numeric)
2 Standard Costing (Theory and Numerie) - Standard Cost and Standard |
Costing. Standard Costing and Budgctary Control. Analysis ol Variance |

Material Variance. 1abour Variance and Overhead Varianee, Advantages and |

\ | disadvantages ol standard costing
3. Marginal Costing (Theory and Numerie) - Mceaning and Objectives of
| Marginal  Costine. Break — Fven Analysis.Cost Volume-Prolit - Analysis.
Preparation ol AMarginal - Cost statement. Various  Decision Making

- Problems.(Make or buy decision). Advantages and 1 imitations ol Marginal |

Costing. |
4. Produet Life Cyvele Costing (Theory) - Meaning of Product | ifeCvicle. |
Phases and Characteristics of Product ife Cyele. Stages of Product Lile
- Cycele. Features and henelits of Product Lile Cycele Costing

References:

|. Cost Accounting  Methods and Practice- 13 K. Bhar

2 Cost Accounting  Problems and Solutions- Khanna- Pandey
31 Cost Accounting - Maheswari

5. Cost Accounting — Jain and Narang

6. Cost Accounting  Jawaharl al

7. Cost Accounting — Mittal D K. Tua Mittal

8 Cost Accounting - N K. Prasad

Periods

15
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VM.COM. SECOND SEMESTER

SUBJECT: TAX PLANNING, ¢

" AND MANAGEME!

COURSE CODE: COM - No., of Credits: 4 Semester: 2"
Muarks 80420 - 100

"“ﬁ? ST o and Manaeement

Course Objeetives: 1o understand the basic Kills of tasation. To educate the students with the various tax

planning measures and devices

2 P 3 1 .

FUnit Course Content | Periods \
‘ :

‘ I Tax Planning: (Theory) - Mcaning of tax planning and management. 15 \

| | Principles and objectives ol Tax Planning. Nature and scope of tax planning and | \

| management in the corporate sector. Tax evasion and Tax avoidance: 1

Justification o corporate s planning and - management. Fax  Planning |

Cconsiderations in relation 1o Business. ‘

X CTax Authorities (Theory) - Income Tax authorities. Return ol lncome. Procedure | 13 ‘
| for Assessment. Types ol assessment. Appeals and Res iston. Advance payment of | I
i |
I Fax, Deduction and (€ allection of Fas at Souree
\ Interest and penaltics. Offences and Prosceutions Retund ol Tax- 1 |
|
, 3. L Goods And Service Tax (GST): (Theory & Problem) - Introduction ol GST. ‘\ 155 ‘
Kev Coneepts - Taxes under G (Central GST (CGST) State GST(SGST). : }
Union Territony GST (LGS T Integrated GST AGSTYTime of supphy ol goods |} i
' (See-17) time & value of supply- Time &supply ol service (See-13)- Change in ‘ “
Crate of tas i respeet of supply ol goods or services (See-1h- Value of taxable ‘ :
. i supphy(See-15). !
l I | Tnput Tax Credit and Return under GST (Theory & Problem) - Process nl'? I3

\
Input Tas credit Input Fax credin tilization. Input Tax Reversal ‘ ‘\‘
Reference Books:
Income Tax Taw and Practices: Gaur and Narang
E Direet Taes- Income Tax, Wealth Tax and Tax Planning - 13 B al

Notes ol Institute of chartered Accountants ol India on Accounting for Goods and Service Tax.
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M.COM. SECOND SEMESTER

SURIECT: MARKETING MANAGEMNT (FLECTIVE)

COURSE CODE: COM - No, of Credits: 4 Semester: 2"

— Subjeet Vitle: Maeketing Management (Lleetive)

~ Marks 80020 100

Course Objeetives: The objective of this course is to Tacilitate understanding ol the coneeptual framework

of marketing and its application in decision making under eny ironment constraints.,

r—bHit ‘ Caurse Content  Periods
J ! I [ Introduction - Concept. Nature. Scope and Importance ol Marketing. Marketing | 15
. 1  Coneeptand its Fyvolution, Marketing min. Strategic Marketing .
| 2 Market Analysis and Sceleetion - Marketing environment. Macro and micro | S
components and their impacts on marketing decisions. Market scementation and ;
| positioning. Buyer behavior. Consumer versus orcanizational buyers, Consumer |
\
| decision making process. ‘
3 J: Pricing Decisions - Iactors allecting pricings. Price determination. Pricing k 5
: policies and strategics. Discounts and rehates |
I, Distribution Channels -Functions and 'ypes of Distribution Channels. i‘ 5
intermediarios. channel management Decision. Retailing and wholesaling
S Marketing Research-Mceaning and Scope ol Marketing Rescarch. \l.‘ll'kt.‘ling‘.‘i 3
‘ [ Research Process |
. |
~ References:
I, Kotler. Philip-Marketing management. Analysis. Planning. implementation and control.

A%

New Delhic Prentice Hall of India. 1994,

Ramasway V.S, and Nama kumari- Marketing: Management. Planning Contril. New

Delhi. Maemillan 1990,

Kotler. Philip and Armstrong. G.- principles off Marketing, New Delhic Prentice Hall of

India. 1997,

Nelamegham. S.- Marketing in India: Cases and Readings. New Delhi. Vikas TO88

|
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M.COM. 11 sem,

Mini projeet = 100 Marks




